
 
 

Tarkett wins coveted FX Award 
 
Tarkett, the global flooring manufacturer, has won a coveted FX Interior Design Award 
with iD Revolution - the first Cradle to Cradle Gold CertifiedÔ modular resilient flooring. 
 

 
 
Celebrating design excellence, Tarkett was presented with the award for Product of 
the Year in the Floor Covering category at a gala ceremony last night (November 27), 
beating off strong competition from nine other entries. Tarkett was also shortlisted with 
iQ Surface in the Surface Product of the Year Category.  
 
Regenerative by design, iD Revolution comprises 83% recycled, mineral and bio-
based materials, and is 100% recyclable. Through ReStart®, Tarkett’s take-back 
programme, iD Revolution’s tiles and planks can also be collected for recycling and 
re-engineered as a new product. 



 
Tarkett developed iD Revolution in response to growing customer demand for non-
PVC flooring. It is free from phthalate and solvents, and has been designed with an 
ultra-low level of volatile organic compounds, contributing to optimal indoor air quality 
and healthy spaces. 
 
Commenting on the win, Andrew Sloan, Managing Director, Tarkett UK and Ireland, 
said: “We are delighted to have won the Floor Covering category at the FX Awards 
with iD Revolution. It offers customers the optimum combination of sustainability, 
performance, design and durability. It is also a great example of our commitment to 
product innovation and providing our customers with flooring solutions that create 
friendly spaces and respect the planet’s natural capital. We are working towards a 
more sustainable future by closing the loop and driving collaboration with our clients.”  
 
For more information on iD Revolution visit 
https://professionals.tarkett.co.uk/en_GB/collection-C001407-id-revolution   
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About Tarkett 
With a history stretching back 135 years, Tarkett is a worldwide leader in innovative flooring and sports surface 
solutions, with net sales of more than €2.8 billion in 2018. Offering a wide range of products including vinyl, linoleum, 
rubber, carpet, wood and laminate flooring, artificial turf and athletics tracks, the Group serves customers in over 100 
countries across the globe. Tarkett has 13,000 employees and 35 industrial sites, and sells 1.3 million square meters 
of flooring every day, for hospitals, schools, housing, hotels, offices, stores and sports fields. Committed to “Doing 
Good. Together.” the Group has implemented an eco-innovation strategy based on Cradle to Cradle® principles and 
promotes circular economy, with the ultimate goal of contributing to people’s health and wellbeing, and preserving 
natural capital. Tarkett is listed on Euronext Paris (compartment A, ISIN: FR0004188670, ticker: TKTT) and is a 
constituent of the SBF 120 and CAC Mid 60 indexes. www.tarkett.com. 
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